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Abstract 

By: Taiseer Abdelhadi Ali  

This study aimed to identify the uses and the political satisfaction by citizens 

private channel). The questionnaire was distributed to a sample of 400 

students from Petra University, and it has been randomly chosen. The 

researcher adopted the survey method and questionnaire as tools to collect the 

data of the study. 

The most significant outcomes by the study are: 

All the individuals of the sample watching satellite TV channels are 

distributed as follows: 
The majority which is (42.8%) watch TV sometimes, following (30%) who 

often watch TV, (20% watch TV occasionally and (7.3%) they watch TV a lot.  

The TV channel that is watched most by the individuals of the sample is 

 

ge of 

 

with family members, was (78.8% - 81.3%) in succession. This indicates that 

these two channels are satisfactory to the viewers. 

The key drivers for watching political programmes were the desire to know 

the most recent news and political education.  

The majority of the sample had the tendency to change their point of views 

about the local issues after watching political programmes both on the 
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Also, the majority of the sample deems that the political programmes on 

of the political conception of the viewers. 

The study recommended some points focusing on TV channels giving the 

political programmes the appropriate consideration and the necessity of 

identifying the intellectual needs.    
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